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Underlying our ideas are surveys and interviews with … 

Africa Food Security Research by Department of Foreign Affairs, via Flickr Creative 

Commons; Alan Alda Center for Communicating Science, Pacific Science Center
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The first communication question scientists need to ask … 

How can I be more clear?

How can I be more interesting?

How can I correct misinformation? 

What do WE want a specific group 

of people to consider doing?

What do I want people to think and feel?



What do you want a 

specific group of 

people to do?

BFFs: What beliefs

(i.e., attitudes), 

feelings, and 

framings make 

the goal behavior 

more likely? 



What do we mean by behavioral goals?

What do you hope will happen in a specific group 

from the resources you put into communication?

Behavioral Trust/

Legitimacy

Specific Behavior

Focus: “Audiences” Focus: Scientists*

Willingness to be vulnerable 

(Rely on scientific advice)

[Consider] Donating, Voting, 

Buying, Career Choice, Citing, 

Share experience, etc. 

Willingness to work 

with specific audiences

Choosing different research 

questions/methods, 

communication approaches



U.S. Congress allocates robust 

funding for science

Voters support strong 

science funding from 

political candidates

Business voices ask for strong 

science funding from elected 

officials

Constituents ask for strong 

science funding from political 

elected officials

Business voices support 

strong science funding from 

political candidates

Political Parties include 

support for science funding 

in party platforms

Challenges: Goal hierarchy …

People with science 

background seek political 

office

Scientists communicate 

how funding has been used 

effectively

Scientists build positive 

relationships with key 

communities

Etcetera EtceteraEtcetera

EtceteraEtcetera EtceteraEtcetera



Challenges: Goal specificity …

The Marmot, Pasta in Butter and Brent Rostad, Scallop, both via Flickr Creative Commons

I generally want people in this 

country to trust scientists

I want this specific group of 

people to trust this specific 

groups of scientists

I generally want young people to 

consider scientific careers

I want this specific group of 

young people to consider this 

specific career path

I generally want to ensure my

research/engagement meets 

community needs

I want to ensure this specific 

project meets the needs of 

this specific group 

Identifying specific goals 

may be easier for 

applied scientists …



Challenges: 

Prioritizing 

Behavioral Goals

Your 
personal 

goals

Goals 
that 
Help 

Others 
Achieve 

their 
Goals

Communication 
assets

Goals 
you 

share 
with 

others 

?
?

Your assets 

(opportunities, 

skills, resources)

?

Signs you may need 

to keep working on identifying 

behavioral goals …

❑ ‘increase awareness’

❑ ‘improve literacy’

❑ ‘correct misinformation’

❑ ‘improve attitudes’

❑ ‘spark awe and wonder’

❑ ‘communicate/

translate our science’

❑ ‘Fight mistrust’

❑ ‘Humanize scientists’

❑ ‘Create dialogue’

❑ Sole focus is on others



Where to next?
1. Push yourself and your colleagues to 

be concrete about goals and objectives
• Make sure you’re trying to change 

yourself own behavior, too

2. Ask for help developing and 

implementing shared strategy

3. Push social scientists to provide to provide 

guidance what works/doesn’t work

(Also: The StratSciComm Project (strategicsciencecommunication.com)

http://strategicsciencecommunication.com/
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